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Producing more than 200 new designs a year,
Stechcol never has a problem when its customers
ask that all-important question: “What’s new?”’

Specialising n the manufacture of English-
style bone chinaware, Stechcol Enterprise
is, in its field, acknowledged as one of Asia's
leading tablewars manufacturers. In addition,
the company offers its customers a huge line
of decorative decals in a huge varety of styles
ranging from the highly contemporary to the
traditional. ‘Thers are tens of thousands of
decorative patterns from which our customers
can make their choice,” says Kim-Chong Chim,
Stechcol’s sales manager.

The company’s wite range of products includes
tablewsrs - Such a5 dinner 5eis and tea- and coffee-
sets - as wel as mugs and giftware. 'Our tea sels
and mugs for daly use ane our top seflers,’ says Chim,
‘Most of them feature rose designs and pattems.
They nchude a hul-range of decorative vaniabons fnom
wrap-mund desgns 10 NN fim designs with diffarent
shaped handies. Our decal work distinQuishes our
tableware i the market-place.’

Stechoni first staried in the decal prnting business.
“The decal work i produced ai our iactory in Shenzhen,
mainkand Ching," Chirm eoplaans. ‘This & close 10 our
headquarters in Hong Fong 50 we can closely manitor
the whos manuiacturing process. The factory has
the very latest aulo screen prnting machings -11
automatc presses - plus a decal apphication workshogp
staflad by the best craftemen. ¥We can create the most

The company’s in-house design eam CoMErises
six decal experts, plus 8 Oesigner from tha LK
"Dur techrmcans are gifted in diferent areas such as
Cram. “We also work with a UK ceramic manudacturer,
K H Badey & Sons. 1o produce mone classic Englsh-
shyled designs. '

Stechcols widke range of delicately designed decals
sands ol A culting edge N the market place
Thanks to our INnCvathve design team, we are able
to rofl out more than 200 oesgns each year, Our




Customers always find the
right product at Staechal!

The Stechol stand is
always a highlight of the show

fomr: The team celebrates

another successtul show




FAR EAST FOCUS STECHCOI
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[t's not just the low cost base, it's the talent and the vision
that sees the far east producers making such huge strides
N western markets. It seems a good time then for Tableware
iNnternational to catch up with Ms Kim Chong Chim, sales
director at Stechcol, a major Chinese success story



oainded in 1989 with a brel

ti manufacture top-gquality

bone china and ceramic decals,

the Stecheol Porcelain Arts

Development Company has
steadily gained a reputation for innovation and
great quality amongst its customers and the
industry s large. Buyers worldwide have taken
o bone china tableware, bone china utensils,
and decals for cerumics, enamelwane and
glassware.

Kim Chong Chim, Stechcol’s sales directos,
tells us how Stechool remains on tog in its field,

Tableware International: How has
Stechool been able to mantain its competitive
edge and please customers who grow maore
demanding with each year?

Kim: We realized carly on, that’s it's crucial
o have good people in management and
production. OFf our total work force of about
800, we have a S0-strong management

team, which includes a top-notch sales and
marketing group. They work closely with our
experienced product development people o
bring our customers the latest trends in design
and production technigues cach and every
season. We also have about S0 production
technicians who mutke sure that new designs are
smoothly applied to the basic products. In other
words, our emphasis is on high-quality human
resources. Without this great team, 1 doubt

our products would enjoy the continuously
enthusiastic nesponse from buyers that we have
expericnced thus far

T You mentioned product development, How
do you think vour product development strategy
differs from your competitors?

Kim: We think it's important 1o put

your money where your mouth is, Most
suppliers claim their products are the

best, but a reputation for excellence and
innovation has to be earned. Soon after
slarting operations, we were determined to
make a name for ourselves by achieving
récognition for our effons in design and
production. As early as 2001, owr *Year

of the Snake’ collection won the China
Screen Printing and Graphic Imaging
Association's (CSGIA) Gold Prize for
Graphic Image. Then, in the following
year, when we entered the world arena,
our entry at the International SGIA awards
achieved the Gold Prize. I'm proud to say
that this was the first time the international
Giold Prize had been awarded to a Chinese
pariicipant. Since then we have continued
to receive distinguished awards for

our exquisite graphic work up until the

present.

TI: Apart from gaining recognition by
international associations, what else has
Stecheol done 1o maintain its reputation?

Kim: We have a team of outstanding
designers who know the importance of
proving how good we are, Their work

has gotten us more than 100 registered
copyrights with the State Copyright
Burcauw. This is proof of the innovation

and quality we constantly strive for. In
addition, Stechcol is the only Chinese decal
manufacturer granted 150 9001 approval
fior its guality management sysiem.

TI: Are you confident that Chinese
suppliers can improve their image in the
minds of foreign buyers?

Kim: In the long run, | think this is
definitely possible. China” reputation for
making high-quality products and providing
satisfactory service has already come a long
way, Vanous government bodies have started
to actively promote its industrics abroad.
Companies that have consistently shown
commitment to excellence are awarded with
various distinetions on a national level. In
September 2006, we were granted the status
of "China Mational Brand Name™ by the
National Quality Supervision, Inspection and
Quarantine Administration. This distinetion
has vindicated our ceaseless determination
for perfection and our principle of never
resting on our laurels. It also shows the
world that, out of all the Chinese suppliers
oul there who want buvers' atmention,
Stechcol has attained a status that stands
apart from most others.

Tl: In conclusion, how would you describe
you approach 1o customer service”

Kim: As you said, customers are getting
maore demanding with each year. To this
end, our motto is: Innovation must be
first! Credibility must be first! Efficiency
must be first! This means we have to give
110 per cent on all fronts to keep them
satisfied. First, our product development
team can never stop providing customers
with innovative products (o bring to
market. Equally important is keeping our
customers” trust, by maintaining the best
customer support service in the field. Our
efficiency - both internally as well as
towards the market = is essential to our
contineed success, We want our customers
to be confident that dealing with us is a
win-win situation!
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